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A company history dating back more than 130 years

Sales of 2.2 billion Swiss Francs and an operating cash flow
margin of 26 % in 2006

5,269 employees in 40 countries

17 production locations worldwide

The Geberit Group, with its headquarters in Rapperswil-Jona (CH), is the Euro-
pean market leader in plumbing technology and is globally oriented. Since its
foundation in 1874, the company has been one of the pioneers in the industry
and has always set new trends with comprehensive system solutions.

In 2006, Geberit achieved sales of 2.2 billion Swiss Francs and continued the
pleasing and sustained development in profitability of the past several years

with an operating cash flow margin of 26.1%. The Group employs approximately
5,300 people worldwide. The company has been listed on the Swiss Stock
Exchange since 1999.

European market leader with a global presence

Geberit has own representatives in around 40 countries. The products are sold
in 100 countries throughout the world. The sales emphasis is on the main
European markets. Outstanding growth perspectives exist in Central and East-
ern Europe, France, United Kingdom, the Iberian peninsula, the Nordic coun-
tries, North America, China and South East Asia. The Asian and North American
markets are worked with products adapted to regional requirements. To this
end, local competence centers exist in Shanghai (CN) and Chicago (US).

The company has 17 specialized production locations in eight different countries
close to the most important sales markets. The main production plants are
located in Germany, Austria and Switzerland. The Group also operates produc-
tion plants in the USA and China.



