Sustainability practiced
In all business areas

Geberit — a proven leader in the area of sustainability

Saving water, resource efficiency and sustainable construction as core topics

Sustainability strategy continually updated and integrated

Geberit has been leading the sanitary
sector in sustainability for decades
and proves that economic growth and
over the long term successful busi-
ness activities are compatible with en-
vironmentally friendly and socially
responsible action.

Role model as objective
Sustainability must be lived in all com-
pany sectors. Geberit aims to be

a role model to and set standards for
partners, customers and suppliers.
This includes safe, environmentally
friendly and resource-efficient produc-
tion with an increasing proportion of
renewable energies, procurement and
logistics with high environmental and

Logistics

ethical standards, as well as good
working conditions and a high level
of training for the more than 5,600
employees across the globe. Geberit
also assumes its corporate respon-
sibility when promoting social aid pro-
jects and cooperations for innovative
developments.

Products with a major leverage
effect for saving water
Sustainability means satisfying the
needs of today’s generation in a
manner that will ensure a solid basis
for the livelihoods of future genera-
tions. A growing population’s rising
consumption of energy and water

is a major challenge for sustainable

Geberit is optimizing logistics with respect to energy
consumption, emissions and packaging. To this end,
relevant figures are being defined and adopted.

Employees

Geberit is committed to providing attractive
jobs and implementing high health and safety
standards. The company places importance
: on offering apprentices job perspectives inside
| the company and is positioning itself as an

attractive employer.

development. And this challenge is
also the motivation for Geberit to offer
the highest standards of environmen-
tal friendliness, resource saving and
durability in its products. Water-saving
Geberit products achieve impressive
results: By 2009, the entire dual-flush
and stop-and-go “fleet of cisterns”
produced since 1998 had saved over
8,800 million cubic meters of water
compared to traditional flushing sys-
tems. That is two-and-a-half times
the annual consumption of all house-
holds in Germany.

Society

Geberit recognizes its social responsibility and
puts into effect at least one social aid project per
year relating to its core competence of water.

Marketing and Sales
Geberit communicates actively on the
topics of saving water, sound insulation and
sustainable construction. Campaigns and
i planning tools underline the company’s role
| as a leading partner for sanitary solutions
in sustainable construction.
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